
21_P20943_Personal_data_booklet

HOW WE USE YOUR 
PERSONAL DATA
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OUR PROMISE
Barb takes its responsibilities to you very seriously, 
and for that reason, we promise:

1. �Your personal data will only be used to measure 
how many people watch television programmes, 
commercials, channels and services. Your personal 
data will never be used for any other purpose.

2. �Your personal data will be kept confidential, and you 
cannot be identified from the viewing figures that we 
publish. This means:

	 •	� you will only receive communications directly 
related to the Barb TV viewing panel;

	 • 	�nobody will ever try to sell you anything as a result 
of your participation.

3. �Personal data such as usernames, passwords, contacts, 
photos or documents will not be captured from your 
online devices such as tablets, computers and mobiles. 
The apps we use are simply not capable of this.

4. �Your personal data will be kept in secure, encrypted 
storage servers.

5. �You are under no obligation to take part in the Barb TV 
viewing panel, and you are free to leave at any time.

WHO WE ARE
About Barb
Barb Audiences Ltd (Barb) provides the UK TV and 
advertising industry with viewing figures for television 
channels, video-on-demand services and video-sharing 
platforms.

We use four companies to perform different parts of the 
process for calculating the viewing figures. Although we 
are responsible for your personal data, we share this 
responsibility with each of these companies.

About Ipsos
Ipsos UK Limited (Ipsos) is an independent research 
company. It identifies and recruits households to join the 
Barb TV viewing panel.

About NatCen
The National Centre for Social Research (NatCen) is an 
independent social research company. It collects data 
on how households watch programmes and identifies 
households to join the Barb TV viewing panel.

About Kantar
Kantar Media Audiences Ltd (Kantar) is an independent 
research company. It installs and maintains the equipment 
for the households which are on the Barb TV viewing 
panel, it collects and processes the viewing data from this 
equipment, and it administers the rewards scheme.

Kantar works on behalf of Barb. In technical language, 
Barb and Kantar are joint data controllers in respect of the 
personal data held by Kantar about you; this means we are 
jointly responsible for how your personal data is used.



Help Shape TV – Joining the Barb TV viewing panel 54 Help Shape TV – Joining the Barb TV viewing panel

About RSMB
RSMB Limited (RSMB) is an independent 
research company which designs the process 
for calculating the viewing figures and checks 
the quality of the work of Ipsos, NatCen and 
Kantar. RSMB works on behalf of Barb.

WHAT WE COLLECT AND WHAT WE DO WITH IT
We at Barb collect the following data about you:

Ipsos and NatCen: On our behalf, Ipsos and NatCen 
collect important demographic information about you 
and other members of your household. This information 
is used to ensure that the Barb TV viewing panel remains 
representative of the UK as a whole.

Ipsos and NatCen will also use your contact details in 
order to keep in touch with you during the process of 
interviewing you for the Barb TV viewing panel.

Kantar: On our behalf, Kantar collects:
• �information about the TV programmes, commercials, and 

channels watched by you and your household (including 
when and how long you watch TV). This information is 
collected through the equipment and software which 
Kantar installs on your TVs and online devices;

• �information about the type of television set and other 
devices used by you and your household to watch TV. 
This information is collected by Kantar when installing 
its equipment;

• �information about your usage of TV player services. 
This information is provided by the UK broadcasters 
and collected through the equipment and software 
which Kantar installs on your TVs and online devices;

• �additional lifestyle information about you and your 
household. This information is collected from you 
when you complete voluntary questionnaires;

• �changes to the demographic information about you and 
the other members of your household (these changes are 
shared with RSMB). This information is collected by Kantar 
in the course of dealing with you or visiting your home.

Ipsos’s Certification & Affiliations
• �Data Protection Act 2018

• �MRS Company Partner

• �ISO 20252 Market, opinion and social 
research, including insights and data analytics

• �ISO/IEC 27001 Information Security, 
Cybersecurity and Privacy Protection – 
Information Security Management Systems

• �ISO 9001 Quality Management

NatCen’s Certification & Affiliations
• �Data Protection Act 2018

• �MRS Company Partner

• �ISO 20252 Market, opinion and social 
research, including insights and data analytics

• �ISO/IEC 27001 Information Security, 
Cybersecurity and Privacy Protection – 
Information Security Management Systems

Kantar’s Certification & Affiliations
• �Data Protection Act 2018

• �MRS Company Partner

RSMB’s Certification & Affiliations
• �Data Protection Act 2018
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Kantar uses your data to create the viewing figures 
for television programmes and commercials. We then 
publish these viewing figures to businesses in the 
television and advertising industries. The published 
viewing figures do not reveal any information that 
identifies you or any member of your household.

Kantar may also use your data to work out what type of TV 
package you have from your TV service provider. Knowing 
your TV package helps to ensure that the Barb TV viewing 
panel remains representative of the UK as a whole.

Finally, Kantar uses your contact details in order to keep in 
touch with you with regard to any questions or complaints 
you might have while on the Barb TV viewing panel, to 
keep track of your reward points, to provide you with your 
rewards, to install and maintain the equipment at your 
home, and to offer trials of new measurements or meters. 
Phone calls you make to panel support may be recorded 
and retained for 2 weeks for training and quality purposes.

Barb and Kantar may use your personal data to find out 
more information about your viewing habits or subscriptions 
to online platforms including Amazon Prime Video, Apple 
TV+, Channel 4 Streaming, DAZN, Discovery+, Disney +, HBO 
Max, ITVX, My5, Netflix, Now TV, Paramount+, Pluto TV, S4C 
Clic, Sky/ SkyGo, STV Player, TikTok, Tubi, Twitch, U Player, 
Vevo, YouTube. This list may change over time and can be 
consulted here: www.virtualmeter.co.uk/focalmeter.

This involves matching personal data that we hold about 
you (e.g. your name, email address, or similar identifier) 
with personal data relating to you that is held by third 
parties listed above, with your name, email address and/
or viewing information. We will put in place measures 
to ensure your Personal Data are protected throughout 
the matching process. Any data matching will be done 
using double-blind techniques which ensure that your 
personal information is never shared with or exposed 
to a third party.

RSMB: On our behalf, RSMB checks that the information 
collected by Ipsos, NatCen and Kantar is accurate and 
complete. This is a quality control measure to ensure that 
the published TV viewing figures are reliable and that the 
Barb TV viewing panel remains representative of the UK 
as a whole. RSMB also use your data to assign important 
classifications to Barb data, such as geography, to ensure 
that the Barb TV viewing panel design and operation 
remains representative of the UK as a whole.

RSMB may also use your contact details in order to get in 
touch with you to check your data, to ask for feedback on 
your experience of being a panel member, to manage any 
questions or complaints you might have while on the Barb 
TV viewing panel, and to offer trials of new measurements 
or meters.

Each of the four companies which we use to calculate 
the viewing figures might share data with each other. This 
will happen where the other company requires the data 
in order to perform its part of the calculation process.

OUR LEGAL BASIS FOR PROCESSING 
YOUR PERSONAL DATA
We, Ipsos, NatCen, Kantar and RSMB are required 
by law to identify the legal basis on which we process 
your personal data.

We, Ipsos, NatCen, Kantar and RSMB process most of 
your personal data on the legal basis of ‘legitimate interests’.

Barb has a legitimate interest in wanting to produce viewing 
figures for television programmes and commercials.

Processing your personal data is the necessary means of 
producing viewing figures which are accurate and reliable.
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Ipsos, NatCen, Kantar and RSMB each process your personal 
data in order to further Barb’s legitimate interests, and their 
own legitimate interests in providing services in relation to 
the Barb TV viewing panel.

On our behalf, Ipsos, NatCen, Kantar and RSMB also 
collect personal data which includes details of ethnic 
background, health and disabilities. These are ‘special 
categories’ of personal data for which we are required 
to have an additional legal basis for processing. Our 
additional legal basis for these special categories is 
‘statistical purposes’. Processing these categories of 
personal data is necessary to produce statistics that 
broadcasters can use to work out how well their 
programming caters for different groups of the 
population.

WHO WE SHARE YOUR PERSONAL DATA WITH
Neither we nor Ipsos, NatCen, Kantar, or RSMB share 
your personal data with anyone else. But there are 
some limited exceptions to this:

• �in order to provide your rewards and to install and 
maintain the equipment, Kantar might need to share 
your name and address with third parties such as the 
providers of the rewards, delivery companies, and 
equipment engineers. These service providers are 
required to keep your personal data confidential and 
secure, and they are not permitted to use your data 
for any other purpose;

• �we, Ipsos, NatCen, Kantar, and RSMB each use the data 
storage and data transmission facilities of various IT and 
telecommunication companies, as is usual for any modern 
business. These service providers are required to keep 
your personal data confidential and secure, and they are 
not permitted to use your data for any other purpose;

• �we, Ipsos, NatCen, Kantar and RSMB might be required 
to disclose your personal data in compliance with a 
court order, or to the police in connection with an 
investigation;

• �we, Ipsos, NatCen, Kantar and RSMB may disclose your 
personal data to other contractors in connection with 
the Barb service;

• �Barb and Kantar may match data that we hold about 
you with data relating to you that is held by Ipsos, 
NatCen, Kantar and RSMB. Any data matching will be 
done using double-blind techniques which ensure 
that your personal information is never shared with 
or exposed to a third party.

HOW LONG DO WE KEEP YOUR PERSONAL DATA
Ipsos and NatCen are only involved in the recruitment 
of households onto the Barb TV viewing panel. After 
the conclusion of your recruitment process, Ipsos and 
NatCen will retain your personal data for 6 months 
before permanently deleting it. This applies whether you 
joined or refused to join the Barb TV viewing panel.

Your personal data is regularly updated as part of you 
being on the Barb TV viewing panel, and Kantar and 
RSMB will retain your personal data for as long as you 
remain on the Barb TV viewing panel.

If you choose to leave the Barb TV viewing panel, then 
RSMB will retain your personal data for a further 2 years 
before being permanently deleted.

If you choose to leave the Barb TV viewing panel, then 
Kantar will retain your personal data for 6 months so that 
you can redeem your reward points. Your personal data 
will be retained for a further period, during which it will 
be used only for research purposes (for example, in order 
to verify existing viewing figures).
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The length of the period will be determined by a number of 
criteria, including the amount and sensitivity of the data and 
the potential risk from any unauthorised use or disclosure 
of the data. Kantar will implement appropriate safeguards 
to protect your personal data for as long as it is held.

Barb does not access your personal data as Ipsos, 
NatCen, Kantar and RSMB process your personal data 
on behalf of Barb. If Barb does access your personal 
data, Barb will retain your personal data for as long as 
you remain on the Barb TV viewing panel and will retain 
your personal data for a further 2 years before being 
permanently deleted.

YOUR RIGHTS IN RELATION  
TO YOUR PERSONAL DATA
You have a number of legal rights in relation to your 
personal data. You can exercise these by contacting 
us or any of Ipsos, NatCen, Kantar, or RSMB using the 
contact details below.

Under your rights, you can:

• ask for a copy of your personal data;

• �ask for any of your personal data which is inaccurate 
or out-of-date to be corrected;

• �ask for your personal data to be erased (but please see 
the section below on ‘leaving the Barb TV viewing panel’);

• �object to the processing of your personal data due to your 
particular circumstances (but please see the section on the 
next page on ‘leaving the Barb TV viewing panel’);

• �ask for the processing of your personal data to be 
restricted (but please see the section on the next 
page on ‘leaving the Barb TV viewing panel’).

LEAVING THE BARB TV VIEWING PANEL
Your household is free to leave the Barb TV viewing 
panel at any time. All you need to do is tell someone 
at Kantar or RSMB.

There are some data protection rights which are not 
compatible with being on the Barb TV viewing panel. 
If anyone in your household exercises these rights, we 
will assume that your household no longer wishes to 
be on the panel and we will remove your household. 
This would happen where: someone in your household 
asks us to erase their personal data, someone in your 
household asks us to restrict our processing of their 
personal data, or someone in your household objects 
to us processing their personal data.

When your household leaves the panel, we will stop 
collecting any new information about you or your 
viewing. We will not erase or stop using the viewing 
information we hold or the demographic information 
we hold in relation to that viewing data. This is because 
erasing or stopping use of this information would 
prevent the existing viewing figures from being verifiable.

Although we, Ipsos, NatCen, Kantar and RSMB will not 
immediately erase nor stop using the information we 
already hold about you, your information will be erased 
or anonymised after a period of time (please see the 
section previously on ‘how long do we keep your personal 
data’). Up until then, your information will continue to 
be kept confidential and secure as always.



HOW TO CONTACT US
If you have any questions about how we handle your 
personal data, you can contact our Data Protection 
Officer, Sara Cheeseman at Barb:

dpo@barb.co.uk

If you wish to contact the companies we work with about 
their handling of personal data, you can do so as follows:

Ipsos  
shapingtv@ipsos.com

NatCen 
ViewingUK@natcen.ac.uk 

Kantar 
dataprotection@kantar.com

RSMB 
dpo@rsmb.co.uk

If you’re not happy with how we, Ipsos, NatCen, Kantar and 
RSMB have handled your personal data, we’d like you to 
contact us first and give us a chance to put it right. But you 
have the right to complain to the Information Commissioner 
if you would like to do so. You can find details about 
how to contact the Information Commissioner’s Office 
at ico.org.uk/global/contact-us or by sending an 
email to casework@ico.org.uk.


